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The source of information in this Mind Map comes from http/Avww.mckinsey.com/insights/business_technology/disruptive_technologies
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RANKING THE WORLD'S MOST VALUABLE BRANDS

In just the last 10 years or so, tech brands have taken over the list

A decade ago, the list of the world's top brands was

dominated by old guard names like Coca-Cola and Mariboro. S . ol @ Company
However, the giobal scale of technology has taken over fast sooB Brand Value
- and today, the top 5 brands by value are all tech-related.
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Problem is well understood

Existing Market

Problem not well understood

Innovation improves performance, lower cost,
incremental changes

New Market

Innovation is dramatic and game changing

Customer is believable

Customer doesn’t know

Market is predictable

Traditional business methods are sufficient

Market is unpredictable

Traditional business methods fail
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